
Corporate Branding Guideline/Style Guide

8 FL. OZ. / 240 mL

3.4 FL. OZ. / 100 mL 3.4 FL. OZ. / 100 mL 6.0 FL. OZ. / 200 mL 2.0 FL. OZ. / 70 mL 2.0 FL. OZ. / 70 mL2 FL. OZ. / 60 mL

· Decreases breakage

· Seals split ends

· Controls frizz

· Light, volumizing formula

· Fights Frizz

· Holds Style Longer

· Targets Areas of Damage

· Instant volume, fullness &body

· Strengthens hair sha�

· Protects against breakage

· Potent serum revitalizes follicles

· Strengthens and thickens

· Enhances texture and protects

8 FL. OZ. / 240 mL

· Promotes microcirculation

· Strengthens and thickens

· Reduces buildup and blockage

Existing

THICKENING
& TEXTURIZING
MOUSSE

LIFT & REPAIR
TREATMENT
SPRAY

FOLLICE
BOOSTING
SERUM

New Line

ULTRA HOLD
ANTI-HUMIDITY 
HAIR SPRAY 

· Seals 96% of Split Ends

· Strengthens Hair sha�

· 24 hour Frizz Control

· Protects agains heat

 damage

· Instant volume & body

With Targeted
Treatment Technology

· Helps hair grow longer

· Helps grow thicker hair

· Helps anchor hair at the root

INTENSIVE
OVERNIGHT HAIR 
REPAIR SERUM 
With VitaLength 
Copper Peptide 
Complex  

· Deeply Nourishes

· Smooths Frizz and 
  Split Ends

· Protects from Sun

MARULA HAIR 
OIL TREATMENT 
MIST 
with African Marula 
and Mongongo Oil

· Gently exfoliates build up

· Stimulates Microcirculation

MICRO-EXFOLIATING 
FOLLICLE 
REVITALIZING MASK 
with Protein Boost Technology

· Nourishes and conditions scalp

· Supports longer, stronger hair

3.4 FL. OZ. / 100 mL

· Decreases breakage

· Seals split ends

· Controls frizz

· Light, volumizing formula

VOLUMIZING
KERATIN
CONDITIONER

D E E P
H Y D R AT I O N
FOR DRY HAIR

D E E P
H Y D R AT I O N
FOR DRY HAIR

8 FL. OZ. / 240 mL

· Promotes microcirculation

· Strengthens and thickens

· Reduces buildup and blockage

 

SCALP
STIMULATING
SHAMPOO

8 FL. OZ. / 240 mL

ONE MONTH SUPPLY        2 FL. OZ. / 6O mL

HAIR REGROWTH
TREATMENT FOR 
FOR WOMEN

MINOXIDIL TOPICAL
SOLUTION USP, 2%

• Clinically Proven To 
   Help Regrow Hair

• Revitalizes Hair Follicles

  

NDC# 65121-562-02
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BRANDMARK: THE BRANDMARK & 
EXCLUSION ZONES

BRANDMARK
Our brandmark consists of the Curve on Q & 
Registered Mark– Visually, the Keranique
brandmark complements the concept behind
 our unique brand name.

Do not alter the elements within the brandmark 
or the approved configurations in any way. 
Always use approved electronic artwork.

EXCLUSION ZONE
Keranique brandmark is most effective when 
surrounded by as much open space as possible.
A minimum area of unobstructed clear space, 
based on the height of the last letter “E” in the 
logotype, must surround the brandmark in all 
situations (see example left).

KERANIQUE BRANDMARK

Exclusion Zone

BRANDMARK: THE BRANDMARK & 
EXCLUSION ZONES



Aligned with baseline

A
ligned type

A
ligned type

Spacing = 0.2936” (inch)

Location on Server :  Creative Services/Creative_Design/Logos/Keranique/Final_New logo 2012
©ACMG | Corporate Identity Guideline | Creative Direction: Don Chowdhury | E: dchowdhury@atlanticcoastmedia.com  | P: 201-942-3575 | C: 347-242-0099 
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LOGO USAGE /Master Guideline
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LOGO USAGE /KNOCKOUT

Use 1 pt stroke for readability

Use 1 pt stroke for readability Use 0.5 pt stroke for readability
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LOGO USAGE / Black & White

Use 1 pt stroke for readability

Use 1 pt stroke for readability Use 0.5 pt stroke for readability
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LOGO USAGE / Without Tagline/Black & White
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LOGO USAGE / Without Tagline/Color
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LOGO USAGE / With Custom Tag
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THE KERANIQUE TYPEFACES

THE KERANIQUE TYPEFACES

As KERANIQUE is a national corporation, its visual identity should be globally applicable. This means that in 

prime areas of presentation KERANIQUE should use a typeface that is both internationally legible and available 

to designers and those concerned with the production of material on which the identity is to appear.

Primary Type Face
The approved KERANIQUE typefaces are Neutra, Neutraface 2 Text family . These typefaces have proved to be 

easy to read and are available almost everywhere. All versions can be used as necessary and appropriate for the 

specific items being produced. 

Secondary Type Face:

Helvetica Neue LT Std
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THE KERANIQUE TYPEFACES/PRIMARY

abcdefghijklmnopqrstuvwxyz
Neutraface 2 Text Book

abcdefghijklmnopqrstuvwxyz
Neutraface 2 Text Demi

abcdefghijklmnopqrstuvwxyz
Neutraface 2 Text Bold



Corporate Branding Guideline/Style Guide

THE KERANIQUE TYPEFACES/SECONDARY

abcdefghijklmnopqrstuvwxyz
Helvetica Neue LT Std - 45 Light

abcdefghijklmnopqrstuvwxyz
Helvetica Neue LT Std - 55 ROMAN

abcdefghijklmnopqrstuvwxyz
Helvetica Neue LT Std - 85 Heavy

abcdefghijklmnopqrstuvwxyz
Helvetica Neue LT Std - 95 Black

abcdefghijklmnopqrstuvwxyz
Helvetica Neue LT Std - 37 Thin Condensed

abcdefghijklmnopqrstuvwxyz
Helvetica Neue LT Std - 57 Condensed

abcdefghijklmnopqrstuvwxyz
Helvetica Neue LT Std - 87 Heavy Condensed

abcdefghijklmnopqrstuvwxyz
Helvetica Neue LT Std - 77 Bold Condensed
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COLOR PALETTE
– PRIMARY & SECONDARY
– ADDITIONAL COLORS

THE KERANIQUE COLORS
The colors selected for our company’s identity form an 
integral part of it. To ensure clear and immediate 
recognition, we use two main colors to represent the 
Hydroxatone Brand: blue and silver. These colors are 
generally associated with quality, value and reliability. 
In addition, the KERANIQUE RED is easily reproducible 
by a wide variety of processes onto an even wider 
variety of materials. Always with a consistent result. 

All signal colors from the entire spectrum can be used 
as additional colors to distinguish a particular Business 
Group, product, service, Brand, etcetera in brochures, 
leaflets, e-media or other material. However, colors 
used for this purpose should preferably be chosen 
to harmonize with the corporate identity colors that 
represent our KERANIQUE

Brand: Silver and Black.

PMS 7643 C ( Pantone color )

PMS 877 C ( Pantone color )

RICH BLACK
K-100, CMY 33K-100

COLOR PALETTE
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PMS 7643 C ( Pantone color )
 
PMS 7643 C ( Pantone color )    CMYK = CYAN, MAGENTA, YELLOW & BLACK.

 
 

For TV & Video always use RGB    For web: Web Safe Color

C= 46 
M= 86
Y= 51
K= 38

R= 106 
G= 47
B= 69 #660033

COLOR PALETTE
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Elements for Keranique
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Elements for Keranique

A 26.15% average
increase in scalp 

hair coverage 
after just 4 months.

A�erBefore

Actual Clinical Photography

Keratin Amino Complex
Helps thicken and protect hair sha�

Simulation

Do not use if you have patchy 
hair loss as shown above.

If women have more hair loss than shown above, 
minoxidil topical solution 2% may not work.
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Before and After USER

“I am truly delighted to see the continued improvement of 
my hair.  The hair is thicker, fuller & richer in general than 
before I began their use 16 weeks ago. I can’t imagine 
anything working better than Keranique!”
– Anita S.*, 62, Actress

“I can actually see the thin spots 
getting thicker. My roots look 
very healthy, silky & shiny.”
– Tamala D*., 31, Nurse

“I was surprised by how fast-acting Keranique products 
were. I noticed a difference in my hair almost 

immediately. My hair was shinier, silkier and easier to 
manage. There was an appearance of more volume and 

the thin areas were not as noticeable.” 
– Evelyn E*., 52, Social Worker

* Promotional consideration provided.

BEFORE 32 WEEKS20 WEEKS

BEFORE

BEFORE 16 WEEKS BEFORE 16 WEEKS

32 WEEKS16 WEEKS
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Keranique All packaging standard guideline: 
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Keranique All packaging standard guideline: 

Keranique All packaging standard guideline: 
a. Start with Bar across .125” thicker.  b. Keranique logo with registration mark in White

c. All packaging will contains the following style guide. Hair mush/curve on top. Black & white image 
with transparent effects must be applied to all packaging. 

d.  Product Name in the Black bar followed by the .125” border top & bottom.  e. Product benefit copy followed by the few bullets 

f. Sub benefit copy  g. Semi-curve   h. FL.OZ/mL 

Right-side OF THE PACKAGING:
Product description, B&A/ SCIENTIFIC photos start from Right side of the packaging

BACKSIDE OF THE PACKAGING:
l. Direction, 
m. Ingredients list/guide
n. Warning, 
o. distributed by, 
p. web address
q. item # & bar code

Darker Black created from K=100, CMY=33. Only exception one PMS or spot color printing

See enclosed current Unit Carton/ Retail Packaging
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Keranique All packaging standard guideline: 

Start with Bar 
across .125” thicker.

Image with transparent effects

Hair mush/Curve on top

 Product benefit copy 
followed by the few bullets 

Semi-Curve element
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Keranique All packaging standard guideline: 

MINOXIDIL Packaging:
This Minoxidil packaging is must need to follow proper instruction. Also always get latest info, like NDC #, ITEM #, Mylar, Non- Mylar, 
Retail, DR (Non-retail), Month of supply, FL.OZ. /Mylar packaging

Retail Packaging:
3 PMS color job on Mylar.  PMS 7643 C, K-100 & WHITE

DR/Non-Retail Packaging:
3 PMS color job on Mylar.  PMS 7643 C, K-100 & PMS 877 (Silver)

Currently as of 5/2015  we have two vendor printing for Minoxidil packaging.
1. Ei Inc.
NDC # for  Ei Inc. #  52512-564-60

2. Pure source.
NDC # for Pure source# 65121-562-02 

a. Minoxidil packaging  has Dual, Single, 4 month supply with Sprayer
b. Minoxidil packaging  has Dual, Single, 4 month supply with Dropper



Keranique All packaging standard guideline: 
- Retail Minixidil Packaging

Start with Bar 
across .125” thicker.

End with Bar 
across .125” thicker.

Image with transparent
 effects

Hair mush/Curve on top

 Product benefit copy 
followed by the few bullets 

Semi-Curve element

Retail Packaging



Start with Bar 
across .125” thicker.

End with Bar 
across .125” thicker.

Image with transparent
 effects

Hair mush/Curve on top

 Product benefit copy 
followed by the few bullets 

Semi-Curve element

Keranique All packaging standard guideline: 
- DR Minixidil Packaging

DR Packaging

Pure Source NDC # 65121-562-02 
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Keranique All packaging standard guideline: 

Minoxidil packaging  has Dual, Single, 4 month supply with Sprayer

Minoxidil packaging  has Dual, Single, 4 month supply with Dropper

HAIR REGROWTH
TREATMENT FOR 
FOR WOMEN

MINOXIDIL TOPICAL
SOLUTION USP, 2%

• Clinically Proven To 
   Help Regrow Hair

• Revitalizes Hair Follicles

  

NDC# 65121-562-02

Minoxidil  Deco with sprayerMinoxidil  Deco with Dropper
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Keranique All packaging standard guideline: 

3.4 FL. OZ. / 100 mL

Enriched with 
Keratin Amino Complex™

Free of sulfates, dyes and parabens

LIFT & REPAIR
TREATMENT 

SPRAY

• Seals 96% of Split Ends
• Strengthens Hair Sha�
• 24 hour Frizz Control
• Protects Against 
   Heat Damage
• Instant Volume & Body

DIRECTIONS: Wash and towel dry 
hair. Apply Keranique Li� & Repair 
Treatment Spray to roots of hair. 
Using fingers, distribute product from 
roots to ends. For added li� and 
volume, blow dry hair using medium 
setting, turning head upside down 
and combing  through hair with 
fingers to separate strands while 
drying. Spray on additional product 
for added li� and expansion. To 
maximize effects of this product, 
blow dry hair until completely dry.

WARNING: For adult use only. Avoid 
direct contact with eyes. In case of 
contact with eyes, rinse immediately. 
Keep out of reach of children.

Questions? Call: +1-888-237-4131

Distributed by:
International Hair Institute, LLC

Jersey City, NJ-07310
Manufactured in U.S.A.

Leceur Ltd, 1 Lowry Plaza,
The Quays, Salford, M50 3UB

Visit website: www.keranique.com

Keranique Li� & Repair Treatment 
Spray infuses hair with the Keratin 
Amino Complex while it protects 
from two of the major sources of hair 
damage: heat styling and UV rays. 
Li� & Repair wraps around each 
strand helping to repair damage and 
mend split ends while it creates  an 
invisible support system for every 
hair adding fullness, smoothing 
frizz and leaving a brilliant shine.

Results: Fuller, Thicker, Shinier hair
It’s the Hair You Want , Its the Hair 
You Deserve

A�erBefore

Hair Sha� Repaired

In an independent Clinical Study Li� 
and Repair Treatment Spray was 

proven to mend 96% of split 
ends by sealing the hair sha�                                                                                                     

INGREDIENTS: Water/Aqua, Polyester-5, PEG-12 
Dimethicone, Glycerin, Cystine Bis-PG-Propyl 
Silanetriol, Mannitol, Chondrus Crispus (Carrageenan) 
Extract, Hydrolyzed Soy Protein, Isochrysis Galbana 
Extract, Hydrolyzed Ceratonia Siliqua Seed Extract, 
Serenoa Serrulata Fruit Extract, Laminaria Digitata 
Extract, Polyquaternium-11, Panthenol, Hydrolyzed 
Keratin, Keratin, Hydrolyzed Vegetable Protein 
PG-Propyl Silanetriol, Propanediol, Zea Mays (Corn) 
Starch, Zinc Gluconate, Biotin, Acetyl Tyrosine, 
Menthol, Arginine, Calcium Pantothenate, PEG-40 
Hydrogenated Castor Oil,  Glucosamine HCl, Glycogen, 
PPG-26-Buteth-26, Niacinamide, Ornithine HCl, 
Polyquaternium-7, Arctium Majus Root Extract, Panax 
Ginseng Root Extract, Pentylene Glycol, Quaternium 
-95, Mentha Piperita (Peppermint) Oil, Dipropylene 
Glycol, Xanthan Gum, Guar Hydroxypropyltrimonium 
Chloride, Caprylyl Glycol, Citric Acid, Disodium EDTA, 
Phenoxyethanol, Chlorphenesin, Potassium Sorbate, 
Sodium Benzoate, Benzyl Alcohol, Limonene
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PMS 128 C

4 SPOT COLOR

Printer: Please make sure it
has the same transparency
% as Costco & Retail box

Keranique_Lift_Spray_Carton_07_29_14_Mylar_Retail copy.pdf   1   8/1/14   12:42 PM

Start with Bar 
across .125” thicker.

End with Bar 
across .125” thicker.

Image with transparent
 effects

Hair mush/Curve on top

 Product benefit copy 
followed by the few bullets 

Semi-Curve element

Product Name in the Black 
bar followed by the .125” 
border top & bottom.




